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Abstract: Currently, the sphere of social entrepreneurship has low popularity among business representatives. Current 
trends are being actively discussed at the level of government bodies; however, the existing financial support and the 
low level of impact of state regulation instruments do not allow revealing the potential of social enterprise fully. 
Undoubtedly, social entrepreneurship is a relatively new phenomenon for Russia and has a number of features, 
conditioned, on the one hand, by the specifics of the national economy, and by the prevailing social relations on the 
other. The primary purpose of the study is to investigate features of social entrepreneurship development in Primorsky 
territory.  
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INTRODUCTION 

At the legislative level, social entrepreneurship is an 
entrepreneurial activity aimed at socially useful goal 
achievement, contributing to the solution of acute social 
problems of citizens and society and implemented in 
accordance with the conditions provided for in the part 
1, the Article 24.1 of the Federal Law No. 245 (July 26, 
2019): 1) enterprises where more than 50% of 
employees are from socially vulnerable categories of 
the population; 2) an enterprise sells products 
manufactured by socially vulnerable citizens; 3) 
produces goods for socially vulnerable citizens; 4) 
more than 50% of profits are directed to socially useful 
purposes (http://www.consultant.ru). 

Analyzing the approaches to define the essence of 
social entrepreneurship, it should be noted that the 
authors made an attempt to separate social 
entrepreneurship from the traditional one (Dees 2001; 
Defourny and Nyssens 2010). For example, Austin and 
his co-workers (2006) believe that social 
entrepreneurship is aimed at "social value creation for 
the good of society, while commercial entrepreneurship 
is aimed at maintaining profitable operations for 
personal purposes" (Alter 2007). At the same time, the 
authors note the gap between the social and 
commercial functions of entrepreneurial activity, 
because commercial entrepreneurship can also solve 
the social problems of the social sphere. For example, 
an entrepreneur whose main goal is to maximize profits  
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can engage in charitable activities, implement social 
projects and solve significant problems related to the 
territory development.  

The contribution of Russian scientists should also 
be noted. One of the leading researchers of social 
entrepreneurship in Russia, A.A. Moskovskaya, uses a 
slightly adjusted approach of the Anglo-American 
tradition: “Social entrepreneurship is a new way of 
social and economic activity, which combines the social 
purpose of an organization with entrepreneurial 
innovation and the achievement of sustainable self-
sufficiency” (Austin et al. 2010). 

In turn, Moskovskaya formulates the following 
definition: “social entrepreneurship is a break-even 
entrepreneurial activity, driven by the main mission of 
the company - the creation of social value - and aimed 
at society problem solution” (Moskovskaya et al. 2011). 

METHODS 

Based on the mentioned above, we can highlight 
the main characteristics of social entrepreneurship: 
mandatory priority of the social mission; targeting of 
activities; self-sufficiency; mixed funding sources; 
duality in effectiveness evaluation; limited distribution of 
profits. 

RESULTS 

The following groups of stakeholders interacting 
with each other are distinguished in the system of 
social entrepreneurship (Figure 1). 

In practice, the interaction between the state and 
business is unstable. The forms of the existing public-
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private partnership are not always effective, despite the 
variety of state regulation instruments - the allocation of 
grants, targeted financial support, the provision of fiscal 
concessions, compensation for costs associated with 
the employment of disabled people, the introduction of 
a quota system for jobs (Aray 2013). 

 
Figure 1: The system of social entrepreneurship. 

The existing weak elaboration of feedback elements 
between the authorities and business representatives 
determines the low level of entrepreneurial activity in 
relation to social problems (Ignatova 2010). 

 
Figure 2: The list of socially significant events. 

As the part of this study, the author conducted the 
sociological survey of entrepreneurs and government 
officials to identify incentives and barriers to doing 
social business in the Primorsky Territory. The study 
involved 150 entrepreneurs. The statistical analysis 
revealed that 50% of the respondents were individual 
entrepreneurs, 33% of the respondents had the legal 
form of business - LLC, and 17% were production 
cooperatives. 

Among socially significant events in which 
respondents took part, the most popular were the 

following ones: improvement of adjacent territories and 
roads - 27%, while 20% of respondents provided 
discounts to vulnerable segments of the population, 
19% participated in charitable contributions (Figure 2). 

Of the proposed social problems, entrepreneurs are 
more likely to tackle the problems of road conditions 
and landscaping (57%), less willing to create jobs 
(19%) and provide housing and communal services 
(14%), solve the problems of retraining and advanced 
training of the population (7%) and the problems of 
urban transport (5%) are the least popular among 
entrepreneurs (Figure 3). 

 
Figure 3: The problems of the social sphere, the solution of 
which could be undertaken by entrepreneurs. 

It is noted that many entrepreneurs would like to 
engage in social entrepreneurship, but consider that 
the near future is not the best time for this. This was 
the answer of 41% (Figure 4). 

 
Figure 4: Willingness of respondents to engage in social 
entrepreneurship. 

Based on the respondents, they determined three 
most attractive ways of social entrepreneurship 
conduct: 29% of the respondents chose to provide 
cultural and educational activities, 18% chose to 
provide educational services to the groups of citizens 
with limited access to educational services, and 15% 
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chose to promote vocational guidance and 
employment, including self-employment promotion. 

Entrepreneurs note the underdeveloped 
infrastructure for social entrepreneurship support as 
one of the most significant problems, 35% of 
respondents also note a shortage of available financial 
resources, 19% have little experience in social 

entrepreneurship project promotion on public platforms 
and in the media (Figure 5). 

To popularize social entrepreneurship, the majority 
of respondents (74%) propose to introduce incentives 
for the companies whose activities contribute to the 
activities of social entrepreneurship; 19% of the 
respondents voted for the dissemination of information 
about social entrepreneurship in the media (Figure 6). 

 

Based on the survey, the main incentives and 
barriers to doing social business in the Primorsky 
Territory were identified and presented in Figure 7. 

CONCLUSION 

Based on the study, it follows that social 
entrepreneurship is considered as an important 
mechanism of the market economy to solve acute 
social problems. Today, the popularity of social 
entrepreneurship is only gaining momentum. From the 
point of view of a legislative act, social 
entrepreneurship is going in the right direction, but it is 
necessary to form comprehensive support to make this 
type of entrepreneurship more attractive for both 
entrepreneurs and the population. An effective use of 
information infrastructure will allow interaction between 
government authorities, business representatives and 
the population. This can become one of the main pillars 
of the social entrepreneurship ecosystem. 

Referring to foreign experience, there are several 
measures to enhance the development of SOP 
services in Russia: 

 
Figure 5: Barriers to the development of social 
entrepreneurship. 

 
Figure 6: The measures required to popularize social 
entrepreneurship according to respondents. 

 
Figure 7: Incentives and barriers to doing social business in Primorsky Krai. 
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1) Development of modern effective institutions to 
support and ensure the effectiveness of social 
business (universities, business incubators, 
special centers, institutes). 

2) Expansion of funding sources for social business 
projects, the use of non-state funding sources. 

3) Implementation of innovations in social business. 

According to the director of the Center for Social 
Entrepreneurship and Social Innovation of the National 
Research University of the Higher School of Economics 
A.A. Moskovskaya, at present social entrepreneurship 
in Europe is in the most mature institutional form of 
intersectoral partnership between the state, business 
and non-profit organizations (Makarova 2012; 
Moskovskaya et al. 2017; Baldina et al. 2017; Krasova 
et al. 2018; Latkin et al. 2018; Osipov et al. 2018; 
Osipov et al. 2017; Shashlo et al. 2018). 

Focusing on the positive experience of foreign 
countries, it should be noted that social 
entrepreneurship has proven its ability to create value 
in those areas where it is difficult for state structures to 
contribute to the well-being increase of certain 
categories of citizens, to stimulate the population desire 
for social progress, and to contribute to socially 
significant problem solution. 
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